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India: A land of 1.2 billion consumersnbsp;and mammoth potential.nbsp;Ranks in the worldrsquo;s top 
10nbsp;countries in terms of GDP.How do some companies win bignbsp;in this market?Why do many companies fail 
tonbsp;go after the big opportunities?What are the new growth strategiesnbsp;that can triumph in this 
diversenbsp;market?Leading companies have succeeded in India not necessarily by unleashing unique technology or 
better products, but by their ability to competently consummate the last mile as an inevitable ingredient, even an 
architect, of their success. This book provides a disruptive approach to successfully create and capture 
ldquo;undiminishedrdquo; potential of a billion-consumer market.

This book is a critical read for anyone considering building a strong business in India.--Rajeev KarwalA must read 
towards not only understanding the reasons for the sloth, but also towards determining a compelling way forward.--
Satish Sharma This book is a critical read for anyone considering building a strong business in India. (Rajeev 
Karwal)A must read towards not only understanding the reasons for the sloth, but also towards determining a 
compelling way forward. (Satish Sharma)The author through his extensive research has tried to understand the role of 
Gram Power and technologies in inclusive consumption patternhellip;. The book is a must for professionals professing 
in theory and practice of business in India. It serves as an academic guide and a reference guide to students of MBA, 
Executive MBA, Industrialists, entrepreneurs, educators and practitioners. (Global Business , Vol 17 (Issue 4), August 
2016)About the AuthorAtul Joshi is an accomplished business leader. In his 27 years of professional career, he has 
been in leadership roles with Asian Paints, Max India, Bharti Airtel, and other Indian and 
multinationalnbsp;companies. He is the Founder and CEO of The Last Milea consulting practice with an impressive 
list of brandsand describes his mission as bringing the decisive last mile supremacy to business strategy. 


