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Gordon Graham : White Papers For Dummies before purchasing it in order to gage whether or not it would be
worth my time, and al praised White Papers For Dummies:

15 of 15 people found the following review helpful. Mandatory for every B2B copywriter's bookshelf!By Mary Rose
MaguireThisis an absolutely PHENOMENAL book. If you're starting out as a B2B copywriter, the information in this
book will make you look like a Master of the Universe in the eyes of your client. It's seriously that good!l've been
writing B2B marketing collateral for years and thisis the first time I've come across a resource that is so thorough in
its definition of awhite paper. You'll learn the entire process of how to get started, choosing the type of white paper to
write, the writing process, the very important (and often overlooked) promotion phase, and finally common problems
with a WP and how to solve them.l am currently refreshing a client's white paper and | have another client who has
five that need to be refreshed. This book could not have come at a better time. | now feel confident that | will be able
to successfully help position my clients' solutionsin the best light possible and help promote their papers so they
generate leads.Bottom line: This book will make you look really, really good and enable you as a B2B copywriter to
command the top fees you desire. Thank you, Gordon!2 of 2 people found the following review helpful. The Only


http://f3db.com/pub/links.php?id=B00BZA2NK4

Book on White Papers Y ou NeedBy Salukil recently took on awhite paper project for adigital marketing firm, and
this book saved my life. It goes into wonderful detail on how to select the right kind of white paper, outline the white
paper, research, format, work on ateam to produce the white paper, etc. This book is my white paper writing bible. It's
also very engaging and easy to read. | have the Kindle version, and it's wonderfully optimized for its format, with tons
of in-text hyperlinks to different parts of the book for easy reference.The only complaint | have is that some of the
linksin the Kindle version don't lead to the right pages on Graham's website. But it's easy to navigate his site and find
what you're looking for, so that's hardly an issue.If you need help writing a white paper, thisis the only book you need.
I'm so grateful it exists, | actually wrote areview.0 of O people found the following review helpful. This"dummy"
found it invaluableBy Harry W'ski [1During the final stages of obtaining my first Master's degree, | had to write afew
White Papersin lieu of the standardized term or research paper. Initialy, | felt somewhat lost. Even with more than 5
years of academic study in the areas of law and public policy, it seemed a daunting task. | happen to come across Mr.
Graham's book while researching another title | needed for a specific class. It seemed to be fate. | purchased the book
immediately since it was priced so reasonably. | was not certain if it would be geared to an academic setting/project
versus afull-fledged White Paper, but | found the information provided extremely valuable in making my final
product as realistic as possible and hopefully edging my classmates out of the running for the highest academic marks
for this assignment.l will certainly keep this manual as | continue my academic pursuits and begin my professional
pursuits in academiaor public policy/legal service. | would recommend this for anyone who needsto gain a clear
understanding of the purpose and elements of a White Paper.| routinely depend on the reviews of others when
deciding between purchase options and sellers when making purchases, and | know how important they can be to the
average consumer like myself. | aways offer my honest, unbiased opinions based upon my actual use of the products
for which | submit areview. [...].

A fast and easy way to write winning white papers! Whether yoursquo;re a marketing manager seeking to use white
papers to promote your business, or a copywriter keen to break into this well-paying field, White Papers For Dummies
gives you awealth of practical, hands-on advice from one of the worldrsquo;s leading expertsin the field. The fact-
based documents known as white papers have been called the Idquo;king of content.rdquo; No other B2B marketing
piece can do more to generate leads, nurture prospects, and build mindshare.Where white papers were once used only
by technology firms, they are becoming ldquo; must-haverdquo; items in the marketing toolkit for almost any B2B
firm. Practically every startup must produce a white paper as part of its business planning.But writing effective white
papersisabig chalenge. Now you can benefit from the experience of awhite paper specialist whorsquo;s done more
than 200 projects for clients from Silicon Valley to Finland, from mighty Google to tiny startups. Author Gordon
Grahammdash;also known as That White Paper Guymdash;provides dozens of tips and tricks to help your project
come together faster and easier.White Papers For Dummies will help you to:Quickly determine if your B2B firm could
benefit from awhite paperMaster the three phases of every white paper project: planning, production, and
promotionUnderstand when and how to use the three main types of white paperDecide which elements to include and
which to leave outL earn the best practices of seasoned white paper researchers and writersChoose from 40 different
promotional tactics to get the word outAvoid common mistakes that many beginners make

From the Back CoverLearn to: Plan, create, and promote effective white papers Pick the perfect style of white paper
for your next project Manage a white paper project with a 12-step process Discover how to write great white papers,
and use them to boost your business! White papers are a challenging form of content marketing that takes yearsto
master. Luckily, this hands-on, friendly guide gives you a shortcut. Whether you're a marketing manager seeking to
use white papers to promote your company, or awriter looking to break into this well-paying field, White Papers For
Dummies gives you practical, step-by-step advice on planning, creating, and promoting effective white papers. Get
started mdash; find out what white papers are, who reads them, and whether your company (or client) needs one Plan a
white paper, fast mdash; pinpoint the audience, purpose, topic, key points, and call to action for your white paper
Master highly effective habits mdash; discover how to think like alawyer, write like ajournalist, and promote like a
madman to make your white paper a hit Tricks of the trade mdash; avoid common pitfalls that trap beginners creating
their first white papers Reach your target audience mdash; get a crash course on ways to promote your white paper and
get it discovered, read, and shared Open the book and find: Why white papers are called "the king of content" The
huge opportunity for writers Outlines for the three main types of white papers More than 40 ways to promote a white
paper Tips on finding powerful sources Ten ways to improve awhite paper title Advice for white paper designers How
to use white papers throughout the sales process About the AuthorGordon Graham mdash; also known as That White
Paper Guy mdash; is an award-winning writer who has created more than 200 B2B white papers for clients from New
York to Australia. Gordon has written white papers on everything from choosing enterprise software to designing
virtual worlds for kids, and for everyone from tiny start-ups to Google.



