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Life... And Always Has[3 volumes]: How Advertising Shapes American Life. . . and Always Has:

For the last 150 years, advertising has created a consumer culture in the United States, shaping every facet of
American lifemdash;from what we eat and drink to the clothes we wear and the cars we drive.bull; Includes original
essay's by noted cultural and advertising historians, commentators, and journalistsbull; Provides analysis from experts
in advertising and popular culture that places American advertising in historical and cultural contextbull; Supplies a
comprehensive examination of advertising history and its consequences across modern Americabull; Presents an
extensive analysis of the role of new media and the Internetbull; Documents why advertising is necessary, not only for
companies, but in determining what being "an American” constitutes

"Each entry is supplemented with liberal notes and bibliography for further research and study, all of which are
particularly helpful to those interested in advertising, consumer behavior, and American cultural history. . . .
Recommended.” - ChoiceAbout the AuthorDanielle Sarver Coombs, PhD, is assistant professor in the School of
Journalism and Mass Communication at Kent State University.Bob Batchelor, PhD, is assistant professor in the School
of Journalism and Mass Communication at Kent State University and academic coordinator of its online master's
program in public relations.



