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Douglas Van Praet : Unconscious Branding: How Neur oscience Can Empower (and Inspire) Marketing before
purchasing it in order to gage whether or not it would be worth my time, and al praised Unconscious Branding: How
Neuroscience Can Empower (and Inspire) Marketing:

1 of 1 people found the following review helpful. SO FAR THE BEST BOOK ON BRANDS!!!By Leroy Eric
Dennisl've read afew books about brands...SO FAR thisoneis#1 on top of thelist asfar asMUST READS. It breaks
down the HOW AND WHY people become attached to brands...BUY THE BOOK!!! READ IT...DIGEST


http://f3db.com/pub/links.php?id=B008PBYW7I

IT..APPLY IT!!INO of O people found the following review helpful. Journey inside the Brand focused mind.By Jerry
FletcherLearn how to take advantage of how the human mind works to build your Brand---personal, professional or
product. Delve into the reasons one product, service or individual stand out from the crowd. Most importantly, you
will come to understand what not to do--the things that cause s negative reaction and when that can be a good thing!0
of 0 people found the following review helpful. Three StarsBy Timothy CorcoranSome great ideas, but also some
pseudoscience bs.

For too long marketers have been asking the wrong question. If consumers make decisions unconsciously, why do we
persist in asking them directly through traditional marketing research why they do what they do? They ssimply can't tell
us because they don't really know. Before marketers devel op strategies, they need to recognize that consumers have
strategies too . . .human strategies, not consumer strategies. We need to go beyond asking why, and begin to ask
how,behavior change occurs. Here, author DouglasVan Praet takes the most brilliant and revolutionary concepts from
cognitive science and applies them to how we market, advertise, and consume in the modern digital age. Van Praet
simplifies the most complex object in the known universe - the human brain - into seven codified actionable steps to
behavior change. These steps are illustrated using real world examples from advertising, marketing, mediaand
business to consciously unravel what brilliant marketers and ad practitioners have long done intuitively,
deconstructing the real story behind some of the greatest marketing and business successes in recent history, such as
Nike's "Just Do It" campaign; "Got Milk?'; Wendy's "Where's the Beef?* ;and the infamous V olkswagen "Punch
Buggy" launch aswell astheir beloved "The Force" (Mini Darth Vader) Super Bowl commercial.



