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Stuart Crainer, Des Dearlove : Thinkers50 Innovation: Breakthrough Thinking to Take Y our Businessto the
Next Level before purchasing it in order to gage whether or not it would be worth my time, and all praised Thinkers
50 Innovation: Breakthrough Thinking to Take Y our Business to the Next Level:

1 of 1 people found the following review helpful. Good topics and good interviewsBy Wayne A McCoy'Thinkers 50
Innovation: Breakthrough Techniquesto Take Y our Business to the Next Level' takes a hot business topic and
interviews some of the leadersin the field as determined by the Thinkers 50 thinktank. | found it an interesting read,


http://f3db.com/pub/links.php?id=B00GD6R59O

and see where it could be beneficial to businesses.Each chapter takes a topic, then interviews a thought leader in that
topic. Topicsinclude Leading Innovation, Co-creating the Future and Where |nnovation Meets Society. Thought
leadersinclude Don Tapscott, Clay Christensen and Gary Hamel among others. The book is designed as an overview
of the current state of innovation and why we are where we are. While not providing a complete roadmap, | think the
chapters would be helpful for any company leader looking to add and lead with innovation. Also useful is the changing
shape of management and how managers need to evolve in leading their teams. The interviews are question and answer
and are interesting due to the weight most of the leaders provide. The outline of the book is good and | enjoyed
reading it. |'ve read good and bad books on the subject of innovation. This one falls dightly above average in that
group. I'd recommend giving it aread if you are looking to drive innovation in your company.l received areview copy
of this ebook from McGraw-Hill Professional and NetGalley in exchange for an honest review. Thank you for
allowing me to review this ebook.0 of 0 people found the following review helpful. How does an organization
establish and/or strengthen a capability for discontinuous innovation?By Robert MorrisThisis one of the volumesin a
series published by McGraw-Hill Education and co-authored by Stuart Crainer and Des Dearlove. They wroteit in
response to that question.| really like the basic concept: Crainer and Dearlove selected amajor business subject such
as innovation and then asked, "Which cutting edge thinkers should we consult to share their thoughts about this?"
They had already read their books and articles and even interviewed several of them. A generous selection of the most
valuable material they obtained is provided in this volume. Thefirst chapter is caled, appropriately, "How We Got
Here." That is, how perspectives on innovation have evolved over time.* * *Here is one of the QAs from an interview
of Clay Christensen:CD: What exactly is disruptive innovation?CC: Disruptive innovation has a very specific
meaning. It is not a breakthrough innovation that makes good products a lot better. It has a very specific definition,
and that is that it transforms a product that historically was so expensive and complicated that only afew people with a
lot of money and alot of skill had accessto it. A disruptive innovation makes the product so much more affordable
and acceptable that a much larger population has accessto it.And so it creates new markets. But the technology |eaders
who made the complicated, expensive stuff find it very hard to move in the direction of the affordable and simple
because that is so incompatible with their business model. And so it's almost a paradox within itself. But what it says
is, if you are alittle boy and want to kill a giant, the way you do it is by going after this kind of product, where the
leader is actually motivated to walk away from you rather than engage you.* * *Here is another QA, from their
interview of C.K. Prahalad:CD: What would be an example of co-creation?CKP: Let'stake Google. But if | ook at
Google, it does not tell me how to use the system. | can personalize my own page; | can create iGoogle. | decide what

I want. Google is an experience platform. Google understands that it may have a hundred million consumers, but each
one can do what he or she wants with its platform. That is an extreme case of personalized, co-created value. Our
shorthand for it is "N=1."On the other hand, Google does not produce the content at all. The content comes from a
large number of people around the world -- ingtitutions and individuals. Google aggregates it and makes it available to
me. That isthe spirit of co-creation, which says that even if you have a hundred million consumers, each consumer
experience is different because it is co-created by that customer and the organization, in this case Google. So resources
are not contained within the firm, but accessed from awide variety of institutions; therefore, resources are global. Our
shorthand for that is"R=G," because resources are now coming from more than one institution.So, N+1 and R=G are
going to be the pattern for the future.Other thought leaders who contributed to this volume include Teresa Amabile,
Henry Chesbrough, Mihaly Csikszentmihalyi, Vijay Govindargjan (QA), Gary Hamel (QA), Linda Hill, lonnis
loannou, Constantinos Markides (QA), Procter Gamble, Berndt Schmitt (QA), and Don Tapscott (QA).Those who
share my high regard for this book are urged to check out the Thinkders50 volumes on management, leadership, future
thinkers, and strategy. Also, Crainer's The Ultimate Business Library: The Greatest Books That Made Management,
published by Captone/A Wiley Imprint, and The Management Century: One Hundred Y ears of Thinking and Practice,
part of the }B BAH Strategy Business Series.| also greatly admire Dearlove's The Ultimate Book of Business
Thinking: Harnessing the Power of the World's Greatest Business | deas and Business the Richard Branson Way: 10
Secrets of the World's Greatest Brand Builder (Big Shots Series).

The World's Leading Business Minds on Today's Most Critical Challenges Featuring VJ Govindargjan, Linda Hill,
Clay Christensen, and many more "Thinkers50 is now established as the definitive ranking of global thought

leaders." -- Professor Costas Markides, London Business School Innovation used to separate extraordinary companies
from average companies. Today, it's making the difference between those that succeed and those that outright fail.
Business leaders have no choice: innovate or die. Stuart Crainer and Des Dearlove, creators of Thinkers50, bring you
the very latest thinking on the subject of business innovation. Citing the ideas and insights of the world's leading
thinkers and business practitioners, the authors present a guide to business innovation that will put you ahead of the
competition. Chapters include: Disruptive Innovation Co-creating the Future Opening Up Innovation Innovating
Management Leading Innovation Where Innovation Meets Strategy Where Innovation Meets Society Each book in the
Thinkers50 series provides authoritative explanations of the concepts, ideas, and practices that are making a difference
today, including specific examples and cases drawn from the original sources. "Innovation is where the worlds of



business and creativity meet to create new value," Crainer and Dearlove write. Today's customers are more demanding
than ever. They want the best, coolest, most advanced product available. If you don't deliver it, your competitor will.
Read Thinkers50 Innovation and learn how to apply the best ideas from the brightest minds in business innovation.

About the AuthorSTUART CRAINER and DES DEARLOVE are the creators of Thinkers50--the world's most
influential global ranking of management thought leaders. Management Today describes them as "market makers par
excellence." Their written work has appeared in The (London) Times, Financial Times, The Times of India,
Newsweek Japan, and many other publications.



