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Kieran Flanagan, Dan Gregory : Selfish, Scared and Stupid: Stop Fighting Human Nature And Increase Y our
Performance, Engagement And Influence before purchasing it in order to gage whether or not it would be worth
my time, and all praised Selfish, Scared and Stupid: Stop Fighting Human Nature And Increase Y our Performance,
Engagement And Influence:
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3 of 3 people found the following review helpful. Selfless, Courageous, and Smart!By Wade Danielsonl had Kieran
and Dan on my podcast, The Entrepreneurs Library, to give a deep dive of Selfish, Scared, and Stupid. With Kieran
and Dans' experience they give amazing insight on how to truly get your product/service in the eye of the public. If
you would like to hear areview from the author themselves check out episode 109 at theEL podcast.com/books.1 of 1
people found the following review helpful. Practical InsightBy IN8I heard Dan Gregory live so the book was very
familiar. Thejoy and relief, as well as the cringe and the agony, of understanding exactly what drives people's
behaviour - which is quite different to what we admit - was most helpful. There's no judgement here, however. No
driveto think of ourselves as better than we are. What is, is. We have a saying, " Noone went broke underestimating
the taste of the Australian consumer” but Dan Gregory and Kieran Flanagan lay bare the bones behind that
observation. It's not an academic apologetic - it's practical and life gets easier to understand after your eyesread it!0 of
0 people found the following review helpful. AWESOME!By AmyfromnzT his book was a such arefreshing take on
what it isto be human instead of "demonising” the very things that have let us survive as a species - to recognise them
use them to our advantage. Well written - clever, entertaining thought provoking. Highly recommend!

Appealing to humans' basic instincts to increase influence, buy-in and results Survival of the species comes down to
three basic instincts, say behavioural research strategists Dan Gregory and Kieran Flanaganmdash;fear, self-interest
and simplicity. These basic human behaviours come into play in all types of relationships, including those between
businesses and customers. Selfish, Scared and Stupid: Stop fighting human nature and increase your performance,
engagement and influence, demystifies these behaviours and examines the psychology behind why even the best ideas
sometimes fail. This book helps businesses design their organisations for reality rather than perfection, and also offers
strategies to head off unprecedented levels of disengagement within, and outside, the business. It answers baffling
guestions around why the public sometimes fails to engage despite overwhelming data suggesting otherwise, why so
many new products end up on clearance shelves and why so many great salespeople often fall short of their monthly
targets. Learn how the survival of the species plays into business, including delusionary realities and the reasons ideas
can fail Discover how to offer customers strategic rewards, thereby making the buying process more attractive to
selfish natures Examine the link between fear and the unknown, including strategies for quelling fears and turning
them into action Learn to use a smple mindset to create low-involvement products, helping appeal to instinct and
making products hard to resist This provocative book is built on the idea that businesses must return to a more human
engagement methodology in order to succeed. It is an informative read for anyone interested in improving influence,
growing business reach, improving sales figures or understanding the complexities of human behaviour.

SSSisatriumph, agreat read, stunning insights and the title had me laughing at myself and learning at the same time.
It makes me want to be a better man--generous, courageous and intelligent! --Matt Church, Founder of Though
Leaders Global and author of Amplifiers How refreshing to have a book that cuts through the myths and hype and gets
to the heart of human behaviour and the realities of why we do what we do. Dan and Kieran share arare quality of not
only being brilliant researchers and strategists, but also being able to translate what they do into what we need to
know. And they do it with such a fabulous sense of wit and humour that you can't help but turn the page. This book
will change how you view behaviour, business, leadership and even society, forever. --Megan Dalla-Camina,
Strategist and author of Getting Real About Having It All Clever, rigorous and refreshingly real--this fad-free book
shows modern-day realists how to unlock real results. --Dr Jason Fox, Motivational Scientist and author of The Game
Changer Finally someone has the guts to tell the truth! This book will blow your mind and not allow you to look at the
world the same. By removing your blindersit will save you time and help you get what you want. --Dr Adam Fraser,
Human Performance Researcher and author of The Third Space As business leaders we think we know but Dan and
Kieran really know what makes buyers do what they do. Buy this book to find out how to get them to buy more. --
Jeffrey Hayzlett, Primetime TV Show Host, best-selling author and sometime cowboy Clever, funny, thoughtful and
passionate about success ... the book istoo. --Russell Howcroft, Executive General Manager, Network Ten | deeply
resent Dan and Kieran's hilariously blunt insights into my human failings--or at least | would--if the opportunity to
profit from them wasn't so genuine and compelling. Steel-toed honesty coupled with brilliant original perspectives:
Whether your focusis business or philanthropy, thisis a book for people who have the courage to understand
themselves in order to change the world.nbsp; --Bradley Trevor Greive AM, New Y ork Times best-selling author Dan
and Kieran's latest book combines the art of engaging readability with the science of killing sacred cows. This book
cuts through the clutter and the rah rah and creates a new paradigm of understanding human nature, which is essential
to create organisations and brands well positioned for a future that isn't just about hype, but about depth and meaning.
Hoover it now! --Anders Sorman-Nilsson, Futurist and Founder of the think tank--ThinqueFrom the Back CoverlF
YOU WANT TO SUCCEED ... PREPARE FOR FAILURE! Why is change so difficult? Why are leaders
experiencing unprecedented levels of disengagement? Why are sales people falling so short of their targets? And,
perhaps most importantly, why isit that so many seemingly sound businesses and worthy causes falter, relegating
exciting new ideas to the scrap heap? After years of having motivational smoke blown up our collective backsides



we've started to act asif we are al generous, bold and intelligentmdash;all of the time! We've designed our
organisations, teams, systems, products, relationships and lives so we can only succeed under ideal 'laboratory'
conditions. Anything less than perfection often means catastrophe. The problem is that's not how human beings work
at all. Behavioura strategists Dan Gregory and Kieran Flanagan argue that if you want to increase your chances of
success in business and life, you should design for reality. Offering real-world strategies with a healthy dose of wit and
charm, Selfish, Scared Stupid will help you design for success by aligning with natural human behaviours: selfishness,
fear and stupidity.About the AuthorDan Gregory and Kieran Flanagan are behavioural researchers and strategists and
the founders of innovation and engagement think-tank, The Impossible Institutetrade;. Dan can also be seen on ABC
TV's Gruen Planet.



