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Tony Rogers, Rob Davidson : Marketing Destinations and Venues for Conferences, Conventions and Business
Events (Events Management) before purchasing it in order to gage whether or not it would be worth my time, and
all praised Marketing Destinations and Venues for Conferences, Conventions and Business Events (Events
Management):

0 of 0 people found the following review helpful. Perfect for beginners... kinda outta date thoughBy nposadaAlthough
the authors are pretty much the best you would find out there when trying to expand your knowledge about the Global
Meetings Industry, the book does require constant updates given the fact that the meetings industry is constantly
evolving... the books information, especialy that at Chapter 12 which mainly talks about future trendsis
COMPLETELY out of date and fails to show the actual future trends of the industry...Nevertheless, if you are new to
the industry or have just gotten started, and if you work at a DMO/DMC (Destination Marketing/M anagement


http://f3db.com/pub/links.php?id=B0187PHBZG

Organization/Company), thisis pretty much the best and most comprising book you would find out there!

Marketing Destinations and Venues for Conferences, Conventions and Business Events introduces students to key
areas of marketing and promotion that are essential if destinations are to compete successfully in the rapidly expanding
global business event sector. It achieves this by looking at issues surrounding business event marketing, strategic
planning, destination and venue selling strategies and future challenges. The 2nd Edition has also been updated to
include:New content on: destination marketing organisationsrsquo; and venuesrsguo; use of technology, use and
impact of social media, sponsorship and partnership issues, economic changes as well as their responses to demand for
sustai nable meetings locationsUpdated and new case studies on growth areas and emerging markets e.g. Middle East,
Asia, Eastern Europe/Russia, Africaand South America, but also to include material on mature markets, destinations
and venue operatorsA genuinely international focusin terms of content and examplesNew review and discussion
guestions and, where appropriate, learning outcomesNew online resource package for students and lecturers including:
weblinks, power point slides andnbsp;nbsp; project questions (coming soon). Accessible, global and informative, this
is essential reading for all future business event and conference managers.

"The 2nd edition ofnbsp; Marketing Destinations and V enues for Conferences, Conventions and Business Events
offers an excellent introduction to the topic. The book has been comprehensively updated to include the latest trends
and developments in web marketing, social media and technology. The book offers an excellent range of international
case studies, including a great selection of destinations, intermediaries and venues, drawn from all four corners of the
globe. This book will be an invaluable resource to anyone teaching, researching or studying conferences, conventions
and business events." - Judith Mair, Senior Lecturer in Event Management, School of Business, The University of
Queendand "The time has come for destination marketers to start thinking globally. This book shows the reader
examples of successful marketing techniques from al over the world, focusing on conference, convention and
business events. Included are valuable case studies and discussion questions to engender dialogues, whether in a
classroom or boardroom. This book should be in the library of every Destination Marketing Organization, and also
used as a textbook in undergraduate and graduate college classes that focus on thistopic." - Patti J. Shock, CPCE,
CHT, Academic Consultant, The International School of Hospitality, Professor Emeritus, University of Nevada, Las
Vegas "This book providesinsights into what shapes the industry today and in the future, seen through the critical lens
of Rogers and Davidson, both recognised specialist in the MICE and Venues Industry. If you want to stay one step
ahead of your competitors, then donrsquo;t put this book down. Its essential reading for professional development.” -
Scott Taylor, Chief Executive, Glasgow City Marketing Bureau About the AuthorTony Rogers has been involved with
the conference and business events sector for over 25 years. He has managed several industry trade associations and
now runs his own consultancy specialising in research and destination/venue marketing. He served as a Visiting
Fellow at Leeds Beckett University for eight years. Rob Davidsonrsquo;s main area of expertise is business events. He
has written extensively on that theme. As Managing Director of MICE Knowledge, a consultancy specialising in
business events research, education and training, he has undertaken research projects for many major organisations
including Reed Travel Exhibitions.



