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Rajagopal : Managing Social Media and Consumerism: The Grapevine Effect in Competitive Markets  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Managing Social Media and 
Consumerism: The Grapevine Effect in Competitive Markets: 

http://f3db.com/pub/links.php?id=B00FJYJVPM


Categorically reviews the theories of communication, best practices in social media and previous research, and 
analyzes the corporate involvement towards strategic and tactical stewardship in serving customer-centric business 
requirements.

...this book provides good valuable insight, both on what is out there and, more importantly, how you can begin to 
measure social media interactions and shape them to your benefit.. - Jane Fae, Senior Academic and Founding Editor 
Palgave Macmillan JournalsTo come 


