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Peter F. Drucker : Managing for Results  before purchasing it in order to gage whether or not it would be worth my 
time, and all praised Managing for Results: 

1 of 1 people found the following review helpful. Best management book everBy HR LinkeBest management book 
ever. I wore out two copies, gave two copies away, and this is my fifth copy. A masterpiece of business leadership 
skills.1 of 1 people found the following review helpful. Refreshingly directBy Eden WalkerWhat a great precis on 
strategy by Drucker. Most refreshing is the direct way in which he dissects the topic... the world could take a chapter 
(or 10) from Drucker.2 of 3 people found the following review helpful. Excellent "Drucker"By kpow59One of his 
most esteemed books - this tome takes you through the process of thinking of production/service/business as a means 
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toward an end - that end being the satisfaction of excellence in our responsibilities and the "duty" of the 
corporate/company structure.Written 1/2 a century ago, it foretold of the changes the world of business would 
experience and is the reason why Japanese industry catapulted into prominence in the 1980s.A must read for anyone 
who is serious about making their work more meaningful - or, who wants to turn their corporate/company culture into 
a thriving business they can be proud of.Some concepts mentioned in this book may be "quite old" and therefore the 
reader may want to reject them as "antiquated". But, nothing contained in this book is wasted - and, "old" does not 
mean insignificant.Learn from the master of quality - Drucker is the source.

The effective business, Peter Drucker observes, focuses on opportunities rather than problems. How this focus is 
achieved in order to make the organization prosper and grow is the subject of this companion to his classic work, The 
Practice of Management. Managing for Results shows what the executive decision maker must do to move his 
enterprise forward. Drucker again employs his particular genius for breaking through conventional outlooks and 
opening up new perspectives for profits and growth.


