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before purchasing it in order to gage whether or not it would be worth my time, and all praised Make Y our Mark: The
Creative's Guide to Building a Business with Impact (The 99U Book Series 3):

4 of 4 people found the following review helpful. Get MotivatedBy Grant RosenblattA good little quick read on
building businesses with customer in mind. | read it in one night and it served as a motivator more than alesson book.
The message in the book is simple and easy to digest. | would recommend this book to anyone who isin the beginning
stages of an idea or the first year of business. A great book to re-read after your second year of being in businessto


http://f3db.com/pub/links.php?id=B00FL3YL9W

make sure you are achieving your vision.6 of 7 people found the following review helpful. The surrogate adviser for
creative typesBy Origin Designs Ron Helkesl'm in process with this series of books (3) but from the get go | felt like
these books were aimed specifically at me. I've read some of the most popular motivational books but this seriesis
tailored specifically to artist and that's what makes this information so poignant.These are small handy almost pocket
size books (which make it easy to carry around) and all of the suggestions are short, concise and to the point. If you're
already developed good skill setsin a specific areathen you can quickly move on. | keep these books laying around
the house in various locations because when | want a huge hit to transform my life | merely need to read just 2-3
paragraphs of these extremely well synthesized thoughts and almost every time something will strike a much needed
chord. From how to be more efficient with your time and staying less distracted to creating a game plan for marketing
yourself these books are spot on target. | absolutely hit agrand slam when | found this collection of books online and
they've become my best surrogate adviser.0 of 0 people found the following review helpful. Great read full of valuable
advice for creating a business that will change the world.By Richard Jenkins (Mad Man Thoughts)If you're looking to
step up and create a business that will change the world, "Make Y our Mark" will help get you on your way. This book
covers everything from finding and defining your business's purpose, to implementing effective |eadership throughout
your organization. |'d recommend this book to small business owners and startup founders above the other's in the 99U
series (i.e. Manage Y our Day-to-Day: Build Y our Routine, Find Y our Focus, and Sharpen Y our Creative Mind (The
99U Book Series) and Maximize Y our Potential: Grow Y our Expertise,nbsp; Take Bold Risksnbsp;nbsp;Build an
Incredible Career (The 99U Book Series 2)).

Finally, abusiness book for makers, not managers. Are you ready to ldquo;make a dent in the universerdquo;? As a
creative, you no longer have to take a backseat. In fact, stepping up and embracing entrepreneurship is the fastest route
to impact. But where do you start? And what sets the businesses that succeed apart? To find out, we asked the bright
minds behind companies like Google X, Warby Parker, Facebook, Orsquo;Reilly Media, and more to share their
startup wisdom. Featuring hard-won wisdom from twenty leading entrepreneurs and designers, 99Ursquo;s Make
Your Mark will arm you with practical insights for launching a purpose-driven business, refining your product,
delighting your customers, inspiring your teammdash;and ultimatelymdash; making something that matters.Make Y our
Mark features contributions from: William Allen, Rich Armstrong, Warren Berger, Sean Blanda, Neil Blumenthal,
Craig Dalton, Jane ni Dhulchaointigh, Aaron Dignan, Andy Dunn, Joel Gascoigne, Seth Godin, Chris Guillebeau,
Emily Heyward, John Maeda, David Marquet, Tim Orsquo;Reilly, Shane Snow, Sebastian Thrun, Keith Y amashita,
and Julie Zhuo. Plus, aforeword from Behance founder Scott Belsky.
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