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Bang Nguyen, ChrisRowley : Ethical and Social Marketing in Asia (Chandos Asian Studies Series) before
purchasing it in order to gage whether or not it would be worth my time, and all praised Ethical and Social Marketing
in Asia (Chandos Asian Studies Series):

Thereisagrowing interest in firmsrsquo; adoption of ethical and social marketing approaches among academics and


http://f3db.com/pub/links.php?id=B00TTTT3HO

practitioners alike. Ethical Marketing is the application of ethics into the marketing process, and Social Marketing isa
concept that seeks to influence a target audience for the greater social good. Ethical and Social Marketing in Asia
examines this so-far unexplored area, investigating why differing cultures and consumption behaviours require
different emphasisin different markets. The diversity of the Asian countries provides a perplexing environment to the
development and management of ethical and social marketing. The belief that bottom line profits is enough for a
company, is often not favourably viewed by Asian countries emphasising collective, socia and long term benefits for
the people and country. Due to these interesting characteristics and complexities, the study of ethical and social
marketing in Asiais atimely topic. The first chaptersintroduce Ethical Marketing in Asia, followed by case studies of
how the approach is used across 14 diverse economies, geographically based on Isquo;clustersrsquo;; North East,
(China, Taiwan, Japan, South Koread), South East (Singapore, Malaysia, Thailand, Vietham, Cambodia, the
Philippines, Indonesia) and South Asia (India, Pakistan, Bangladesh). The second part discusses Social Marketing
using the same sequence of regions and economies and the third part explores the unique link to Fairness Management
in Asia, followed by a conclusion.explores the nature of ethical and social marketing from an Asian
perspectivediscusses current ethical and social marketing researches and practicesin different areas, industries,
commercial and non-commercial sectorsserves as an invaluable resource for marketing academics and practitioners
requiring more than anecdotal evidence of different ethical and social marketing applicationscompares and contrasts
unethical situations covering important aspects related to ethics, society and fairnessincludes an interesting mix of
theory, research findings and practices
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