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Shaun Abrahamson, Peter Ryder, Bastian Unterberg : Crowdstorm: The Future of Innovation, Ideas, and 
Problem Solving  before purchasing it in order to gage whether or not it would be worth my time, and all praised 
Crowdstorm: The Future of Innovation, Ideas, and Problem Solving: 

1 of 1 people found the following review helpful. Great exploration of the crowdsourcing phenomenon!By 
MargaritaFascinating exploration of one of the most promising emerging trends in product development and agile 
business growth. The book contains highly practical advice based around real world examples from companies such as 
LEGO, GE, GAP, DARPA and others. Highly recommend!1 of 2 people found the following review helpful. Setting a 
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framework for business of the futureBy Matt N.Abrahamson brilliantly provides an intuitive approach to generating 
one of the most slippery, intangible, and valuable assets of a company- innovation. It's fairly simple, yet so few 
companies are willing to open themselves to the public in exchange for invaluable feedback and ideas at no hard cost. 
Crowdstorm is chock-full of examples of companies that have successfully created an open community around a 
business process in order to drive a positive change in their cultures, product lines, and brand experiences.In the social 
media era it has become increasingly difficult for companies to maintain the gap between public perception and 
internal culture. As information becomes increasingly more real-time and decentralized, the opportunity for businesses 
to capitalize on the active consumer grows exponentially. This is one of those few books that will help you not only 
identify, but act on this emerging consumer behavior.2 of 3 people found the following review helpful. Insightful and 
practicalBy joe nycA friend told me about this book and I got an early copy. I have been building businesses online for 
over 20 years and so always keep an eye out for new trends. Well this book was well worth the read. Really interesting 
insights about how the crowd can and should be leveraged to reach and deliver on new and better ideas. I also found 
practical tips that I will now be pushing out to some of the executives in my portfolio companies as a lsquo;must 
readrsquo; along with a copy of the book.

A practical guide to tapping into the abundant ideas and talent outside your organizationnbsp;nbsp; Successful 
organizations are constantly searching for new ideas.nbsp; Historically, organizations have looked to their employees 
and select partners. They have used techniques like brainstorming to gather and evaluate ideas.nbsp; However, in 
todayrsquo;s market, talent and new ideas can be found everywhere.nbsp;nbsp; The Internet has enabled organizations 
to greatly expand their searches far beyond their four walls.nbsp; Instead of ten or one hundred people, organizations 
from startups to Fortunate 500 firms can work with thousands or tens of thousands to discover and assess many, many 
more ideas (as well as prototypes, partners and people).nbsp;nbsp; We call this Crowdstorming.nbsp;nbsp; But how do 
you organize so many people and ideas to get the best results?nbsp; Our goal is to help our readers make 
Crowdstorming work; to help more organizations engage with people far beyond their organizational borders, to find 
better ideas, solutions, talent and partners so we can address some of our most challenging problems -- not just for the 
sake of business, but for our society, too.nbsp; Shaun Abrahamson has spent more than a decade as an early stage 
investor and advisor partnering with leading startups and global organizations to identify, create and launch new 
businesses enabled by newly possible relationships with customers and experts. Peter Ryder is the former President of 
jovoto and has broad experience as a consultant helping organizationsnbsp;improve their business through the use of 
new technologies. Bastian Unterberg is the founder and CEO of jovoto, a Berlin and NYC based firms that organizes a 
40,000 person strong creative community to work with global brands on problems ranging from new product design to 
sustainable architecture. 

From the Inside FlapMost of the best people do not work for you. But this does not have to mean that you cannot work 
with them. Crowdstorming shows how leading organizations are tapping into outside talent for everything from 
strategy and business development to design and marketing. The Internet has enabled organizations to greatly expand 
their searches far beyond their four walls. Instead of ten or one hundred people, organizations from startups to Fortune 
500 firms can work with thousands or tens of thousands to discover and assess many more ideas (as well as 
prototypes, partners, and people). We call this crowdstorming. Crowdstorm will teach you how to effectively work 
with external networks to solicit, refine, and select ideas. By learning the patterns and gathering the right tools, 
organizations will discover the best approaches to planning, organizing, and executing crowdstorming projects. This 
practical guide shows you: How to address internal concerns about working with external talent How to pose the right 
questions to large groups of participants How to build fair incentives that compel that community to participate How 
to effectively manage online crowdstorming processes The technology alternatives to enable crowdstorming How to 
evaluate results and select the best ideas Based on the experience and research from many hundreds of projects with 
leading Fortune 500 organizations as well as startups, Crowdstorm will help you harness the power of the crowd to 
capture your business's next big idea.From the Back CoverBrainstorm at Internet scale to find and evaluate ideas and 
talent We've been using brainstorming for more than sixty years. Now it is possible to greatly improve the process by 
organizing large crowds of diverse talent. We call it crowdstorming. Through the power of crowdstorming, a process 
of working with thousands of people to generate and refine more ideas than ever before, your firm can tap into the 
world's talent and knowledge base. Whether you're a Fortune 500 or a mid-size company, Crowdstorm will teach you 
how to solicit, refine, and choose ideas from a broad variety of networks for everything from business models to 
packaging design. Learn best practices for planning, organizing, and executing crowdstorming projects. This 
indispensable guide to innovation shows you: The best tools for implementing a crowdstorming initiative How to find 
and recruit participants The right questions to ask participants in order to extract the best ideas How to fairly 
compensate those participants for their efforts How to navigate the legal hurdles involved in using external talent How 
to assess and select the best ideas Crowdstorming creates opportunities for broadening your organization's reach to 
find talent and ideas to improve your business. By learning the processes and gathering the right tools, you'll be able to 



attract and motivate talent to improve your approaches to complex problem solving, idea creation, and innovation. 
Crowdstorm will guide you every step of the way.About the AuthorShaun Abrahamson is an early stage investor and 
advisor. For the last decade, he has worked with some of today's leading startups. At Mutopo, he advises global firms 
on how to benefit from online connections with customers and experts. He built computer-aided design tools at MIT, 
studied at the Berlin School of Creative Leadership, lectured at the Wharton School and New York University, and 
contributed to the Economist Intelligence Unit. Peter Ryder is the former president of jovoto, Inc., a startup whose 
platform and community help companies innovate and solve challenges facing their business. After a successful career 
in consulting at Deloitte, CSC, and Accenture helping organizations use technology to transform their operations, he 
now invests in new ventures and advises organizations on how to take advantage of new technologies in today's digital 
economy. Bastian Unterberg is the founder and CEO of jovoto, a Berlin- and NYC-based firm that organizes a 40,000-
person strong creative community to work with global brands on problems ranging from new product design to 
sustainable architecture. His work has been featured in various media such as Page, New York Times, Focus, and Fast 
Company. An active speaker, Bastian presents at various national and international conferences. 


