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before purchasing it in order to gage whether or not it would be worth my time, and al praised Creative Labour:
MediaWork in Three Cultural Industries (CRESC):

What isit like to work in the media? Are media jobs more Isquo;creativersquo; than those in other sectors? To answer
these questions, this book explores the creative industries, using a combination of original research and a synthesis of
existing studies. Through its close analysis of key issues ndash;nbsp;such as tensions between commerce and
creativity, the conditions and experiences of workers, alienation, autonomy, self-realization, emotional and affective
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labour, self-exploitation, and how possible it might be to produce Isquo;good workrsquo; Creative Labour makes a
major contribution to our understanding of the media, of work, and of social and cultural change. In addition, the book
undertakes an extensive exploration of the creative industries, spanning numerous sectors including television, music
and journalism.This book provides a comprehensive and accessible account of life in the creative industriesin the
twenty-first century. It isamajor piece of research and a valuable study aid for both undergraduate and postgraduate
students of subjects including business and management studies, sociology of work, sociology of culture, and media
and communications.

Isquo;A major new study of creative labour. Thisisan important book that will become aclassic in the field. Required
reading for anyone interested in the nature, experience and quality of work in the media and cultural industries.rsquo;
ndash;nbsp;Rosalind Gill, Professor of Social and Cultural Analysis, Kingrsquo;s College London, UK 'Thiswill bea
model for othersto emulate, inits clarity of thought and expression, thoroughness of analysis, and respect for the
particularities of the livesit explores. | can only hope that it receives ample flattery of imitation by inspiring othersto
follow in its footsteps.rsquo; ndash; Larry Gross, Professor and Director, The Annenberg School for Communication
Journalism, University of Southern California'Anyone interested in the so-called creative or cultural industries will
find this book essential reading.' ndash; Peter Golding, Professor and Pro-Vice Chancellor, Northumbria University,
UK Isguo;Hesmondhal gh and Bakerrsguo;s thorough and intelligent analysis of the nature and experience of work in
television, magazine publishing and music, draws-out the characteristic features and the ambiguities of work inherent
in these segments of the economy. Their close examination of the meaning of "good" and "bad" work takes the
discussion onto another plane and makes the book of wide contemporary relevance across the economy as a
whole.rsquo; ndash; John Storey, Professor of Human Resource Management at The Open University Business
School, UK "Creative Labour is ambitious in scope and depth, rewarding the careful reader with a dazzling range of
accounts of the daily working lives of Isquo;creativesrsquo;. Most compelling are the authorsrsgquo; political
commitments, commitments they re-state as the book ends. Hesmondhalgh and Baker ponder the possibilities of the
spreading of the rewards of |squo;goodrsguo; creative labour far beyond the cultural industries, noting that their
investigation is as much about social justice asit is about individual experience and satisfaction at work." ndash;
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