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Debbie Hartsog : Creative Careers in Fashion: 30 Ways to Make a Living in the World of Couture  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Creative Careers in Fashion: 
30 Ways to Make a Living in the World of Couture: 

Want to become a fashionistamdash;for real? Get this book! Fun and entertaining, Creative Careers in Fashion reveals 

http://f3db.com/pub/links.php?id=B003QMLHFG


how the fashion industry worksmdash;and explores the vast range of career opportunities in the field. Focusing on the 
most creative jobs, including accessory, costume, and fashion design, as well as make-up artists, wardrobe consultants, 
textile designers, and colorists, this book showcases the practical information that will help readers find the perfect job 
and get it. Included are details on salary ranges, educational and experience requirements, where jobs are located, and 
new trends. Cameo interviews with real-life fashion professionals offer insider tips. Comprehensive, practical, and 
inspiring, Creative Careers in Fashion is the complete guide to finding a new career in an exciting industry. bull; Start 
a new career with help from industry insiders bull; Dozens of creative careers for students, career changers, anyone 
looking for their new parachute bull; Resources include detailed school and college listingsAllworth Press, an imprint 
of Skyhorse Publishing, publishes a broad range of books on the visual and performing arts, with emphasis on the 
business of art. Our titles cover subjects such as graphic design, theater, branding, fine art, photography, interior 
design, writing, acting, film, how to start careers, business and legal forms, business practices, and more. While we 
don't aspire to publish a New York Times bestseller or a national bestseller, we are deeply committed to quality books 
that help creative professionals succeed and thrive. We often publish in areas overlooked by other publishers and 
welcome the author whose expertise can help our audience of readers.


