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Philippe Malaval, Christophe Beacute;nar oya, Jonathan Aflalo : Aerospace Marketing Management: A
Handbook for the Entire Value Chain (M anagement for Professionals) before purchasing it in order to gage
whether or not it would be worth my time, and all praised Aerospace Marketing Management: A Handbook for the
Entire Vaue Chain (Management for Professionals):


http://f3db.com/pub/links.php?id=B00GN3ZS5U

This book presents an overall picture of both B2B and B2C marketing strategies, concepts and tools, in the aeronautics
sector. Thisisasignificant update to an earlier book successfully published in the nineties which was released in
Europe, China, and the USA. It addresses the most recent trends such as Social Marketing and the internet, Customer
Orientation, Project Marketing and Con current Engineering, Coopetition, and Extended Enterprise. Aerospace
Marketing Management is the first marketing handbook richly illustrated with executive and expert inputs as well as
examples from parts suppliers, aircraft builders, airlines, helicopter manufacturers, aeronautics service providers,
airports, defence and military companies, and industrial integrators (tier-1, tier-2). This book is designed as a ready
reference for professionals and graduates from both Engineering and Business Schools.

From the Back CoverThis book presents an overall picture of both B2B and B2C marketing strategies, concepts and
tooals, in the aeronautics sector. Thisisasignificant update to an earlier book successfully published in the nineties
which was released in Europe, China, and the USA. It addresses the most recent trends such as Social Marketing and
the internet, Customer Orientation, Project Marketing and Con current Engineering, Coopetition, and Extended
Enterprise. Aerospace Marketing Management is the first marketing handbook richly illustrated with executive and
expert inputs as well as examples from parts suppliers, aircraft builders, airlines, helicopter manufacturers, aeronautics
service providers, airports, defence and military companies, and industrial integrators (tier-1, tier-2). Thisbook is
designed as a ready reference for professionals and graduates from both Engineering and Business Schools.About the
AuthorDr. Philippe Malaval graduated from Toulouse Business School has a PhD in Management from Toulouse
University. A Professor of Marketing at TBS (France), he worked for 12 yearsin the industrial sector and is today a
consultant to numerous companies. He is amember of the French Association of Marketing (AFM) and is the author
of several academic articles and reference books published in several languages including '‘Business to Business
Marketing', 'Pentacom’, '‘BtoB Brands, among others. In charge of the marketing program of the Aerospace MBA
(TBS), he teaches at other institutions such as the Engineering School of Aeronautics Space, and in diverse American
and English MBA programs. More information available at www.philippemalaval.comChristophe Beacute;naroya
graduated from Toulouse Business School and as a Professor of Marketing, he is leading the 'B2B Management'
option in Barcelona (Spain) and isin charge of the 'M2C' English Track. Grounded into his consultant experience in
the aerospace sector, his research activities gave birth to the publishing of articlesin academic journals, and to several
books (jointly with Philippe Malaval), in France, in the USA and innbsp;China. He is mostly lecturing in 'pro’ and
‘'executive' programs, both in French or in English, ongoing vocational training, MBAs. More information available at
www.christophe-benaroya.frThanks to his international background in the aviation industry (airline, aerospace, ground
handling and travel distribution), Jonathan Aflalonbsp;recently led the development of a Strategic Intelligence
department within the worldrsguo;s major ground handler, Swissport. Jonathan Aflalo holds a private pilot license and
isaspeaker at international conferences. More information available at www.jonathanaflalo.com



