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ChrisFill, Graham Hughes, Scott De Francesco : Advertising before purchasing it in order to gage whether or not
it would be worth my time, and all praised Advertising:

1 of 1 people found the following review helpful. Great bookBy Rae BrownThis text has interesting case studies and
many great tips for those studying advertising. It has helped me alot in my studies and will hopefully be a continual
reference point for my career.

The book covers advertising from top to bottom, including the history and development of the advertising industry, the
academic thinking that underpins how advertising is practiced today and the strategies used in both conventional and
digital advertising today. It offers extensive coverage of traditional and contemporary approachesto all mainstream
media, strategy and planning, insights into the creative advertising process and how messages and content are


http://f3db.com/pub/links.php?id=B00J8OSPZ6

developed and a wealth of contemporary examples from around Europe and beyond. Importantly, the book also
includes coverage of the challenges of measuring and delivering tangible results. This book is the essential companion
for undergraduate, postgraduate and professional students studying Advertising, Media and related subjects.nbsp; nbsp;

About the AuthorChris Fill BA, MSc. FCIM, isa Director of Fillassociates. The company devel ops teaching and
learning materials related to marketing, communications and corporate reputation. He has authored many books,
including his internationally recognised Marketing Communications text. The company also provides training,
evaluation, project management and consultancy services for avariety of organisations. Formerly a Principal Lecturer
at the University of Portsmouth, Chrisis now an Advisory Professor at Poitiers Business School, is associated with the
Institute of Practitioners of Advertising, and is a Fellow and former Senior Examiner at the Chartered I nstitute of
Marketing. www.fillassociates.co.uk. Graham Hughesis aformer Principal Lecturer at Leeds Business School, Leeds
Metropolitan University where he taught marketing communications, advertising and media strategy and brand
management at undergraduate, postgraduate and professional levels. He has taught extensively on international
programmesin China, Maaysia, India and southern Africa. He is now afreelance tutor and writer in marketing
communications. Scott De Francesco PhD., has designed and taught innovative communications-based study
programmes at universities in the United Kingdom, the United States and Australia. In addition to an expertisein
advertising, he collaborates on international film projects for the Museum of Modern Art (NY) and has made original
film translations for the Janus/Criterion foreign films collection. He has also served as media planner for a subsidiary
of Ogilvy Mather. He livesin New Y ork City.



