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John Philip Jones : Advertising Organizations and Publications: A Resource Guide  before purchasing it in order 
to gage whether or not it would be worth my time, and all praised Advertising Organizations and Publications: A 
Resource Guide: 

John Philip Jones has compiled a comprehensive guide to the 77 key organizations and publications in the field of 
advertising and marketing communications. Entries are arranged alphabetically for easy access and include a thorough 

http://f3db.com/pub/links.php?id=B00YFQ9H40


description of each organization's purpose, activity and contact information. The collection is balanced among industry 
trade organizations (American Association of Advertising Agencies), research organizations (Marketing Science 
Institute), academic organizations (American Academy of Advertising), and pro-social organizations (Partnership for a 
Drug-Free America). With 27 entries from outside the United States, the collection is global in scope. Key 
publications such as AdWeek, Advertising Age and AdMap are also included.

About the AuthorJohn Philip Jones entered academe in 1981 after a 25-year career in advertising with J. Walter 
Thompson in Europe, is a tenured Professor in the Newhouse School at Syracuse University, and was Chairman of the 
Advertising Department for seven years. He has published ten books on advertising and numerous journal articles, and 
his work has been translated into German, Spanish, Japanese, Korean, Chinese, Portuguese, Turkish and Arabic. In 
1991, John Philip Jones was named by the American Advertising Federation as the Distinguished Advertising 
Educator of the Year. In the same year he became a member of the Council of Judges of the Advertising Hall of Fame. 
In 1994, he was elected a member of the National Advertising Board. In 1996, he received a major award from Cowles 
Business Media and the American Association of Advertising Agencies for leadership in the media field. There were 
two prize winners, the other being NBC Sports. He received the Telmar Award in 1997, for extending the concept of 
Short-Term Advertising Strength (STAS) from television to print media. In 2001, he received the Syracuse University 
Chancellorrsquo;s Citation for Exceptional Academic Achievement. 


