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Gillian Dyer : Advertising as Communication (Studies in Culture and Communication)  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised Advertising as Communication (Studies in 
Culture and Communication): 

0 of 0 people found the following review helpful. Three StarsBy Ashley Javieralright condition

http://f3db.com/pub/links.php?id=B000SHR94U


Advertising is a form of communication that constantly impinges on our daily lives, yet we are often unaware of its 
more subtle form of persuasion, or of the extent to which it manipulates our (consumer) culture. This book sets out to 
examine advertising as a form of communication in contemporary society and also places it in its wider cultural and 
economic context.

`I would not hesitate in recommending this book as a general survey of advertising for students who need initial 
orientation.' - Journal of Educational Television 


