
(Free pdf) Advertising and Public Relations Research

Advertising and Public Relations Research

Donald W. Jugenheimer, Larry D. Kelley, Jerry Hudson, Samuel Bradley 
ebooks | Download PDF | *ePub | DOC | audiobook

#312394 in eBooks 2015-04-16 2015-04-16File Name: B00W7BU7F8 | File size: 58.Mb

Donald W. Jugenheimer, Larry D. Kelley, Jerry Hudson, Samuel Bradley : Advertising and Public Relations 
Research  before purchasing it in order to gage whether or not it would be worth my time, and all praised Advertising 
and Public Relations Research: 

0 of 0 people found the following review helpful. If you're a professor looking for a textbook to use, PLEASE do not 
pick this bookBy CustomerThis book is required for my class and I can't stand it. It would be interesting to read on its 
own but for class it does not work well. Answering the questions at the end of the chapters is almost impossible, half 
of the questions reference a topic or vocabulary word that wasn't even mentioned in the text. I wish my professor had 
chosen something other than this book, it's making this class a lot harder than it needs to be and adding a layer of 
complication to the material that doesn't need to be there.0 of 0 people found the following review helpful. One StarBy 
Sierra LymanMissing Chapters, some chapters are repeated and miss marked. Very frustrating when trying to use for 
studying0 of 0 people found the following review helpful. Short but Difficult to Read QuicklyBy LaurieI had this book 
for an advertising research course in college and the book is good for a general intro to certain topics but most of it is 
common knowledge and difficult to read.

http://f3db.com/pub/links.php?id=B00W7BU7F8


Designed to serve as a comprehensive, primary text for research methods courses in advertising and/or public relations 
programs, this book concentrates on the uses and applications of research in advertising and public relations situations. 
The authors' goal is to provide the information needed by future practitioners to commission and apply research to 
their work problems in advertising and public relations.

"The second edition of Advertising and Public Relations Research builds on the strengths of its worthy predecessor 
and continues to provide a solid foundation in research planning and methodology for undergraduate students in 
advertising and public relations." --Fred Beard, University of Oklahoma"One of the biggest challenges of teaching 
research for advertising and public relations is finding a textbook that addresses the foundation of research methods 
while also illustrating the relevance and application of research for the professional practice. The second edition of 
Advertising and Public Relations Research solves this problem, and is the perfect blend of theory and practice." --Kati 
Tusinski Berg, Marquette UniversityAbout the AuthorDonald W. Jugenheimer is an author, researcher, consultant and 
educator. His specialties are communication, advertising and media management, media economics and advertising 
media. He has authord or co-authored 20 books. Larry D. Kelley is a Professor of Advertising at the University of 
Houston, USA. He teaches advertising media planning, advertising account planning, and prinicples of advertising, 
among other classes. He has authored or co-authored 7 books. Jerry Hudson is Professor of Advertising at Texas Tech 
University, USA. He teaches advertising, electronic media, research methods, and data analysis, and he has published 
in Health Marketing Quarterly, Journalism Educator, Journalism Quarterly, Social Science Journal and Southwestern 
Mass Communications Journal. Samuel D. Bradley is Visiting Associate Professor at the University of South Florida, 
USA. His research has been published in the Journal of Advertising, Media Psychology, Psychology Marketing, 
Journal of Consumer Psychology, and Human Communication Research, among others. 


