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Roy L. Moore, Carmen Maye, Erik L. Collins: Advertising and Public Relations Law (Routledge
Communication Series) before purchasing it in order to gage whether or not it would be worth my time, and all
praised Advertising and Public Relations Law (Routledge Communication Series):

4 of 4 people found the following review helpful. Written by lawyersBy SidThis was arequired text for my PR law
class at Kent State.lt's clearly written by lawyers, and our professor (The [ex?]wife of one of the writers) admitted this.
The language is hard to understand, and god isit boring. | used it for more of areference than actually reading it,
although | did read it.There are aton of references and case examples that come in handy when trying to understand a
concept.It's great for trying to understand a certain law or concept, but reading it through isn't something | want to do
again.0 of 0 people found the following review helpful. Five StarsBy Customergood conditionO of O people found the


http://f3db.com/pub/links.php?id=B004OBZSSU

following review helpful. bookBy Megan AngeloFast shipping and the book was as expected

Addressing a critical need, Advertising and Public Relations Law explores the issues and ideas that affect the
regulation of advertising and public relations speech. Coverage includes the categorization of different kinds of speech
afforded varying levels of First Amendment protection; court-created tests for laws and regulations of speech; and non
content-based restrictions on speech and expression. Features of this second edition include: overviews and synopses
for each chapter extended excerpts from major court decisionsappendices providing a chart of the judicial system, a
summary of the judicia process, an overview of alternative dispute resolution mechanisms, and the professional codes
for media industry and business associationsonline materials for instructors. The volume is intended for upper-level
undergraduate and graduate students in media, advertising and public relations law or regulation courses. It also serves
as an essential reference for advertising and public relations practitioners.
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Syracuse University, and ajuris doctorate from the Ohio State University School of Law. nbsp;



