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1 of 1 people found the following review helpful. mixed bagBy Eric J. ArnouldSome really fine articles that advance
our knowledge about the institutionalization of ethnography in corporate environments. Chad Maxwell's piece about
multi method data prospects was particular interesting for me. Some discussions seemed overly familiar, i.e.,
discussions of design ethnography, but perhaps will not be to others. The papers do a good job of attacking the issues
corporate ethnography faces from areflexive stancein genera, i.e., insider outsider perspectives; retrospective
prospective perspectives, but | felt that their could have been great engagement with the now vast literaturein
consumption studies that should provide fodder for those corporate ethnographers who are engaged with customer
facing firms or customer facing problems. Thereis no shortage of these, yet the collection is slanted towards the intra-
firm view of corporate ethnography.

In thisinnovative volume, twelve leading scholars from corporate research labs and independent consultancies tackle
the most fundamental and contentious issues in corporate ethnography. Organized in pairs of chaptersin which two
experts consider different sides of an important topic, these provocative encounters go beyond stale rehearsal s of
method and theory to explore the entanglements that practitioners wrestle with on adaily basis. The discussions are
situated within the broader universe of ethnographic method and theory, as well as grounded in the practical redlities
of using ethnography to solve problems in the business world. The book represents important advancesin the field and
isideal for students and scholars aswell as for corporate practitioners and decision makers.
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