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Paul Sloane: A Guideto Open Innovation and Crowdsour cing: Advice from Leading Expertsin the Field
before purchasing it in order to gage whether or not it would be worth my time, and all praised A Guide to Open
Innovation and Crowdsourcing: Advice from Leading Expertsin the Field:

1 of 1 people found the following review helpful. Fantastic guide for entrepreneurs and top managementBy Henrik
KristensenA fantastic guide for high level management or ownerswith little or no time for basic study.Red this and
other Open Innovation books during my 14 days family holiday around the pool and coverted the reading into a


http://f3db.com/pub/links.php?id=B004X4WC6O

general company reflexion on our own situation and opportunities. Highly recommendable0 of O people found the
following review helpful. Four StarsBy Kelli A. Gizzil loved the different perspectives and examples. | go back to this
book again and again for reference.O of O people found the following review helpful. Good readingBy
ChemsachinThis book is compilation of thoughts from various industry experts on open innovation. | found this book
very useful for understanding the process.

Open innovation and crowd sourcing are the hottest topics in strategy and management today. The concept of
capturing ideas in a hub of collaboration, together with the outsourcing of tasks to a large group of people or
community isarevolution that is rapidly changing our culture. A Guide to Open Innovation and Crowdsourcing
explains how to use the power of the internet to build and innovate in order to introduce a consumer democracy that
has never existed before. If abusiness failsto embraceit, it isat risk of being left behind. Written by an international
team of eminent thinkers, writers and practitionersin the field, A Guide to Open Innovation and Crowdsourcing
covers the definition of open innovation, how to manage virtual teams and co-create with customers, how to overcome
legal and I P issues and common mistakes and pitfalls to avoid. With corporate case studies and best practice advice, A
Guide to Open Innovation and Crowd Sourcing is avital read for anyone who wants to find innovative products and
services from outside their organizations, make them work and overcome the practical difficultiesthat lie in the way.

"[D]raws together some of the best advice on this growing areainto a single volumehellip; If your company is thinking
about venturing into the brave new world of open innovation, this book ought to be on your must-read list. You'll gain
some important insights into where to start, things you need to consider and what to watch out for." --Chuck Frey,
www.innovationtools.comnbsp;ldquo; This book is an essential guide to both Open Innovation and crowdsourcing,
becauseit is a compilation of the best thinking by experts on both subjectshellip; A Guide to Open Innovation and
Crowdsourcing has a good mix of theoretical and practical material, so thereislikely to be something of value for
everyone, regardless of onersguo;s specific interest or responsibility.rdquo;nbsp;--ForeWord Book snbsp;" The guide
offersyou to explore the field and gives examples, what challenges companies met and how they were overcome. And
those who are familiar with change management of personal effectiveness approaches, may find similar approachesin
some of the chapters. With the valuable extension of how these concepts can be applied more effective in a networked
environment or crowd sourcing approach."nbsp;--Fred Zimny, servedimpact.comnbsp;"[A] valuable resource for those
interested in learning about 21st-century entrepreneurship methods that integrate technology into these business
practices. Summing Up: Recommended. Lower- and upper-division undergraduates, faculty, and

professional s/practitioners.” --CHOI CEnbsp; About the AuthorPaul Sloane is an experienced speaker, course |eader
and facilitator aswell as aleading author of lateral thinking puzzles. He speaks and gives workshops on innovation
and creative thinking to corporations around the world. He has written The Leaders Guide to Lateral Thinking Skills,
The Innovative Leader, and How to Be a Brilliant Thinker, all published by Kogan Page.



