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This volume focuses on Competence Perspectives on New Industry Dynamics. Research in Competence-Based 
Management (RCBM) is a peer-reviewed title for the publication of papers that extend current competence-based 
management (CBM) theory, propose new additions to CBM theory, suggest new directions for CBM theory 
development, and/or apply CBM theory in research on management issues and topics.

In this sixth volume of Research in Competence-Based Management, Sanchez (Copenhagen Business School, 
Denmark) and Heene (Ghent U. and Antwerp U., Belgium), present seven theoretical and empirical papers on 'new 
industry dynamics' that are grounded in continuing work in competence theory and its application to macro-levels of 
industry and product-market phenomena. Topics include system interactions linking individual organizations and their 
strategies to industry structures emerging from the competitive and cooperative interactions of organizations in 
product and resource markets, the ways in which premarket technology development shape competitive context in 
automotive electronics, enhancing competence in business ecosystems, the micro-foundations that underlie 
organizational renewal in the engineering sector, strategic value creation in information and communication 
technology services, a model for measuring value-leverage capabilities in automotive large-scale system integrators, 
and industry segment effects and firm effects on firm performance in single industry firms. Distributed in North 
America by Turpin Distribution. --Book News Inc. Portland, ORAbout the AuthorRon Sanchez - Copenhagen 
Business School, Frederiksberg, DenmarkAimee Henee - University of Gent, Belgium 


