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Paul R. Timm : 50 Powerful Ideas You Can Useto Keep Your Customers before purchasing it in order to gage
whether or not it would be worth my time, and all praised 50 Powerful Ideas Y ou Can Useto Keep Your Customers:

0 of 0 people found the following review helpful. The book itself is agreat book. Don't get me wrongBy JessicaThe
book iswhat | expected, yet not at the same time. It is the psychology behind ways to keep customers, which is VERY
helpful. But | am also looking for new, quick ideas to grab a customer's attention and bring them back to the store.The
book itself is a great book. Don't get me wrong. The information inside will be very helpful to owners and managers.


http://f3db.com/pub/links.php?id=B001OI2YP6

Highly recommend reading it and applying it to your field of work.0 of O people found the following review helpful.
Great for small business owners! By Honest ReviewBeing a small business owner, | try to be very customer service
oriented. Thisisaquick read and has very easy to implement ideas. | highly recommend! | have used and referred
back to this book on many occasions for approximately nine years or so.0 of 0 people found the following review
helpful. This Book Is GreatBy Bernette MurphyThis book hits on al of the "simple" things that need to be donein
order to keep our customers. It's more a book of "Common Sense" for Service Providers.

Since publishing the first edition of this classic that has sold over 250,000 copies, the challenges of keeping customers-
or creating customer loyalty-has become even more urgent. Ultimately, every successful enterprise must attract, serve,
and win the loyalty of customers by providing worthwhile products and delivering excellent service. Turned-off
customers produce devastating ripple effects that quickly drag companies into a morass of mediocrity, while
organizations that creatively apply a constant flow of small, customer-centered innovations see consistent and
persistent strengthening of their customer base. This book will get al managers and employees thinking about the little
things that can make all the difference. If everyone in an organization improves awareness of the simple yet powerful
ideas in this volume, the company can and will see dramatic improvementsin service and customer loyalty. The
impact on the bottom line will be dramatic.
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