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0 of 0 people found the following review helpful. Three StarsBy Valerie MallaThank you.0 of 0 people found the
following review helpful. PR ideas that make sense and are doableBy Wally Meesl find this book fascinating and easy
to put into practice. Now will 17?0 of 4 people found the following review helpful. Failure and customer fishingBy Dr.
A. Karin WettigThe author was recommended to me as a person who likes to answer questions about marketing. Her
answer to my question was just the proposal to buy her book under the link. | did and | never looked more deeply into
it, because the chapters already made me feel burntout with an overload of work.Many persons know by experience
that MLM and similar online businesses work only after the first 5 years or constant customer hunting and burnout to
get the things done. The approach of the author to tell me - buy my book and don't ask me questions made mefall in
thistrap, but | would do that never again. If she had helped me to overcome my resistance to marketing she would
have saved one customer, her book was not appetizing enough to do so....

Google and the Internet have changed how the PR game is playedGCcedil;ouml;and created an explosion of blogs,
Websites, and social media platforms with an insatiable need for news. Small companies can create global visibility
for their products on a pennies-a-day budget with online PR and Internet marketingGCcedil;ouml;if they know the
tricks of the trade.Using a unique Rule of 30Gauml;oacute; approach, 30 Daysto Online PR and Marketing Success
helps busy business owners see results fast. Thirty short chapters are packed with real-world tips and proven
techniques to create online PR and marketing campaigns that drive traffic to your site and buyers to your

products.Y ouGCcedil;Ouml;Il quickly and easily learn how to:-+ Use online PR and keywordsto climb to the top of
search-engine rankings-+ Reach reporters and consumers with hot news and information-+ Blend online PR and
Internet marketing to reach millions of targeted prospects on a small budget L ooking for rapid online marketing results
on a shoestring budget? 30 Days to Online PR Marketing Successis for you.

About the AuthorBestselling author Gail Martin is a marketing expert, international speaker, and the owner of
DreamSpinner Communications. She helps small and start-up businesses, consultants, coaches, authors, and solo
professionals get better marketing resultsin just 30 days. Martin is also the author of 30 Days to Social Media Success
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