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Dom Sagolla: 140 Characters: A Style Guide for the Short Form before purchasing it in order to gage whether or
not it would be worth my time, and all praised 140 Characters: A Style Guide for the Short Form:

0 of 0 people found the following review helpful. The Art of the tweetBy Steve Burnsl thought this book was written
much like twitter's style. Short and concise with burst of wisdom, information, and knowledge.Written by one of the
original twitter creators,(actually the ninth person to have atwitter account)the author really understands what twitter
was meant to be and what it has evolved into. It has become all thingsto all people. Enabling users to bring the
internet with them where ever they go and no matter what activity they are doing, they can stay connected with
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followers and friends. This book could have been called "The art of the tweet" author Dom Saggolla explains the newly
created short form and all the styles that can be used to tweet your own 140 characters.The short form consists of
describing, simplifying and avoiding. Give enough information so people understand what you are talking about,
simplify it as much as possible, and avoid giving too much information. Tweets are away to sharereal life, not a
replacement for doing real activities.Express yourself, find your own voice. Tweet consistently so followers know your
‘office’ hours.Use multiple accounts if you have different interests.Know your audience and tweet on topic.Be funny
and have fun.The book isfilled with many examples of great tweets and examples of different forms of writing and
techniques to build your own tweets. This book is a nice addition to your social medialibrary, a quick read with tweet
tips from someone there from the beginning.8 of 9 people found the following review helpful. A Shallow Look at the
Short FormBy John M. FordDom Sagolla, one of the inventors and active promoters of Twitter, offers commentary on
"the short form™--tweets and other tweet-sized snippets of text that have become the new way to communicate. Hoping
to improve my Facebook status messaging skills, and impressed by Dom's web cred, | downloaded the Kindle version
within aday of discovering this book's existence.The major sections promise to show us how to LEAD, VALUE,
MASTER, EVOLVE, and ACCELERATE. The three-layer table of contents supports the book's claim to be a style
guide. The depth stops there. By the time the author revealed that he had prepared to write the book by sending brief
ideas that occurred to him off to a special Twitter account for later assembly, | was not surprised. Giving lie to the
structured outline, the book itself has a snippety, digointed feel toit. This style works for tweets, but not for afull-
length book that ought to contain smooth transitions and thoughtful integration.There are some useful take-aways. The
book begins with an informative history of Twitter's inception and evolution. Some good thinking went into the 12-
stage "cycle of focus and distraction” experienced by Twitter users. There are inclusive lists of various language and
text techniques. The book does stress basic writing concepts like simplicity, conciseness and attention to your
audience. It warns against lying, rudeness, and naiveteacute;. And it admonishes us with PC sincerity to never, ever
post drunk.Beyond its choppy presentation, how does it disappoint? By falling short. The author has much to say about
style and devel oping one's voice. But the highest form of style it advocates is offering up a stream of glib one-liners
and attracting followers who enjoy them. There islittle on style in service of some more substantive message, be it
personal, political, commercial or social. Such an expansion of focus would bring depth and utility that the book
currently lacks. Too much of the material is standard writing advice, better presented elsewhere and only dlightly
adapted to the short form.And, | am sorry to say it, the author's examples just aren't that clever. Y es, there are some
good one-liners. But how do you write short form messages that entertain and invite engagement and response?
During the time | spent reading this book, | learned more from the status messages of afew Facebook friends than |
took away from the book's extensive collection of tweets past. | believe the author's understandabl e enthusiasm for the
Twitter archive may have influenced his authorial judgment.| recommend a quick look through this book at the library
to satisfy your curiosity--and perhaps discover that you disagree with me. Then spend more time with something that
will really improve your writing, like Susan Bell's The Artful Edit or Marc Kramer and Wendy Call's Telling True
Stories. Neither focuses on the short form of writing. But you can use their insights to adapt to it on your own. In this
book, the author advises usto "[t]hink of every tweet as an epitaph.” Well said. Let this collection of tweetsrest in
peace.6 of 7 people found the following review helpful. A Lesson in Style - ShortenedBy Adam Chandlerl've read the
book, 140 Characters, twice now and have become a better user of social media because of it. In my generation, we
grew up with Myspace and blogging and the idea of social networking isjust as common as a cell phone. all of my
peers use Twitter but there was something missing.l was a user but | knew there was more to this and more that could
be learned to effectively broadcast my message of "what I'm doing" to nearly 4 thousand followers. Dom Sagolla

hel ped make that happen.Sure I'm friends with Dom and may have gotten a copy of the text early but that doesn't mean
| didn't learn something and now want to shout if from the rooftops.140 Charactersis for a person who is new to
Twitter or who just celebrated their 3rd year of using the service. Of course, users of Facebook and Myspace aren't
excluded. this book helps readers cultivate their story, engage their audience and capitalize on Twitter'simpossible
message limitations.| say "impossible”" because that's how | felt when joining Twitter. " 140 characters? How am |
going to post what I'm doing in such asmall space?'Well, over time, | adapted my own style and continue to improve
on that. Dom's book merely took my hand and opened a few more doorways to explore. There are styles processes that
| never would have used and the only way to go beyond "using Twitter" and "mastering Twitter" isto read 140
Characters, stopping often to try what you just read. The Kindle version is cheaper, portable and works on iPhone or
Kindle. It'sagreat way to get the book NOW. However, the layout and design of the print version is excellent as well.
Get both! :P

Make the most of your messages on Twitter, Facebook, and other social networking sites The advent of Twitter and
other social networking sites, as well as the popularity of text messaging, have made short-form communication an
everyday reality. But expressing yourself clearly in short bursts-particularly in the 140-character limit of Twitter-takes
special writing skill. In 140 Characters, Twitter co-creator Dom Sagolla covers all the basics of great short-form
writing, including the importance of communicating with simplicity, honesty, and humor. For marketers and business



owners, social mediais an increasingly important avenue for promoting a business-thisis the first writing guide
specifically dedicated to communicating with the succinctness and clarity that the Internet age demands. Covers basic
grammar rules for short-form writing The equivalent of Strunk and White's Elements of Style for today's social media-
driven marketing messages Helps you develop your own unique short-form writing style 140 Characters is a much-
needed guide to the kind of communication that can make or break a reputation online.

From the Back CoverHow to write short and sweet for the Information Age The advent of Twitter and other social
networking sites, along with the ubiquity of text messaging, have made short-form communication and constant
contact an everyday reality. Expressing yourself clearly in short burstsmdash;particularly within Twitter's 140
character limitmdash;takes special writing skill. For marketers and business owners, social media and text messaging
have become an increasingly important avenue for promoting a business, but you have to be able to get your message
out in just afew words. 140 Characters is the first writing guide specifically dedicated to communicating with
customers, colleagues, and contacts with the succinctness and clarity that the times demand. Twitter User #9 Dom
Sagollateaches the lessons of great short-form writing, including the importance of communicating with simplicity,
openness, and humor. What Strunk and White's Elements of Style did for traditional media, 140 Characters does for
the social media revolution happening today. Inside, you'll learn all the basics of: Developing your own honest and
unique writing style Evolving rules of grammar for the short form Principles of brevity, including tech-speak/| eetspeak
Avoiding the too-much-information syndrome Mastering the art of the text message Winning techniques for writing
poetry, news, fiction, and much more About the AuthorDOM SAGOL L Anbsp;helped create Twitter with Jack Dorsey
and ateam of entrepreneursin San Francisco. He also helped engineer Macromedia Studio, Odeo, and Adobe Creative
Suite, and now produces i Phone applications with his company, DollarApp.



